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董事長 馬偉武博士

力嘉國際集團

在包裝印刷界，提到“力嘉集團”，可謂聲名遠揚。這家創立於 1970 年，從香港起步及成長、
在中國大陸騰飛的港資企業，經過半個多世紀的蹈厲奮發，已發展成為行業翹楚。一路走來，
力嘉經歷了初創期的艱辛，香港高成本經營而遷移的困難，2008 年金融危機的挑戰，轉型升
級的陣痛；它亦把握住了香港經濟騰達、改革開放以來國家大發展的機遇，緊隨國家產業政策，
實現一次又一次的蛻變，堅韌成長。那麼，這家包裝印刷旗艦是怎樣的一家企業呢？

51 年力所能致
屢 創  嘉 績 偉 業

馬偉武博士，力嘉國際集團董事長，兼任許多
社會職位，包括：中國包裝聯合會參事會副主
席、中國紙業大亨聯盟總會常務總會長、深圳
市政協歷屆港澳委員聯誼會監事長、傑出華人
文化促進會常務會長、香港創新科技及製造業
聯合總會名譽會長、廣東省僑商投資企業協會
名譽會長、汕頭市潮陽區政協名譽主席、香港
跨境車主協會創會會長、香港瓦通紙業廠商會
第 13、14、16、17 屆會長。

2005 年榮獲「世界傑出華人獎」；美國哈姆斯
頓大學榮譽博士學位；2011 年榮獲「深圳市榮
譽市民」；2013 年榮獲「第十二屆畢昇印刷
技術獎」；2014 年榮獲「全球傑出華人獎」；
2015 年榮獲「首屆深圳十大創客獎」；2016
年榮獲「橫崗最美企業家獎」；2017年榮獲「傑
出港人 2017 卓越人物獎」；2019 年榮獲「香
港創新科技卓越企業家獎」、「深圳包裝行業
功勛獎」；2020 年榮獲「第三十一屆香港印製
大獎 - 傑出成就大獎」、中國包裝聯合會「首
屆中國包裝名人堂」等榮譽稱號。
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力嘉國際集團系亞洲為數不多的生產工序齊全、製造能力強
大的包裝印刷企業之一。集團擁有 10 萬平方米自動化環保
生產基地和 200 多套國際品牌設備，員工近 1500 人，主要
研發生產瓦楞紙板、精品紙箱彩盒、數位印刷創意產品，年
生產加工各類紙箱、彩盒等產品達 2億件以上，已成功服務
國內外家電、數碼、物流運輸、食品、生鮮農產品、玩具日
用品等上萬家企業。力嘉先後獲得香港工業獎之生產力優異
證書、國家文化出口重點企業、東莞市協同倍增企業等多項
榮譽，連續多年入選中國百強包裝企業榜。

多年來，馬偉武博士熱心公益，踐行企業家高尚品質。目
前，力嘉累計捐款近億元，涉及救災、教育、醫療、基建和
消防等領域。此外，馬偉武博士向家鄉汕頭潮陽區出資 6000
萬元捐建力嘉中學。馬偉武博士及其領導下的力嘉先後榮獲
「熱心公益獎」、「深圳市光彩事業貢獻獎」、2012 年「南
方·華人慈善人物獎」、「抗震救災重要貢獻獎」等榮譽稱號。
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1970 年，馬偉武博士拿出僅有的 9000 元港幣存款，在香港
觀塘一個幾十平方米的閣樓，創辦了力嘉紙品公司。上世紀
70年代末，力嘉搭乘香港經濟騰飛快車，業務範圍越來越廣，
公司規模不斷擴大。同時，得益於馬偉武博士的兄弟馬餘雄、
馬餘略的加入，力嘉在發展道路上如虎添翼。到上世紀 80 年
代初，力嘉已發展至擁有數千工人和上千平方米廠房的大型
包裝企業。

“隨著本地經濟的發展，香港的土地成本和勞動力成本不斷
攀升，力嘉首次遇到發展的瓶頸。1985 年底，我到內地實
地考察之後，決定把企業北遷深圳。”馬偉武博士回憶道。
1986 年，力嘉在深圳橫崗租用了一幢 600 平方米的廠房，開
始投入生產。90 年代，已在內地“厲兵秣馬”多年的力嘉進
入高速發展期。及至 90 年代末，力嘉叩開了世界市場大門，
客戶遍及歐美、日韓和東南亞等國家和地區，年營業額達 6
億港元。

進入 21 世紀，馬偉武博士以前瞻性的眼光尋找新的經濟增長
點。2003 年聯合佳寧娜、民生集團、香港建業、京暉國際五
家集團共同在深圳平湖投資興建國內最大規模的華南國際工
業原料城，成為華南城五大股東之一，這個原料城有五個項
目：皮革皮具、電子、印刷紙品包裝、五金化工塑膠和紡織
服裝。馬偉武秉承著為印刷業貢獻的心，先後引進了海電氣
集團、海德堡、三菱重工印刷機、大日本網屏、博斯特等企
業，成為紙品印刷機械、耗材生產廠家的直銷基地，還有印
刷紙品包裝企業的採購平台。後來還與幾位股東相繼在南昌、
南寧、西安、鄭州、河源參股投資華南城，同時與當地企業
合資建立青島嘉龍紙品包裝公司、力嘉（株洲）印刷科研工
業有限公司，逐漸在全國大施拳腳，開創了多元化發展格局，
使得力嘉事業更上一層樓。

2008 年以後，國際金融危機和產業梯度的轉移帶來了雙重壓
力，深圳很多“三來一補”來料加工型企業面臨經營困局，
土地成本高、招工難、勞動力成本高的局面在深圳上演，力

半個世紀勵精圖治
創造包裝印刷旗艦

嘉遭遇了前所未有的挑戰。馬偉武博士回憶到：“為了力嘉
的長遠發展，我們決心主動進擊，逐步將公司的來樣代加工
業務向前端的研發設計，後端的產品行銷、供應鏈管理、創
業孵化、教育、文化旅遊延伸，並探索包裝產業園的經營模
式。”

經過董事會商討和專家的幾番論證後，力嘉決定將深圳生產
基地向印刷文化產業轉型，投建“力嘉創意文化產業園”。
2011 年，力嘉深圳創意文化產業園開園，連續數年作為深圳
“文博會”的分會場。

經歷了轉型的陣痛，馬偉武博士更加意識到傳統包裝行業不
緊跟時代就沒有出路。2013 年，力嘉開始在東莞佈局建設環
保包裝印刷產業園，將集團的生產、設計、研發進行重新整
合。同時，對供應鏈進行整合，更新了自動化生產線，建立
了蘋果樹創客空間、大灣區 3D科創實驗基地，引進行業上下
游 30 多家知名企業入駐園區，打造了東莞市創新創業孵化基
地，形成印刷包裝行業抱團集聚發展。

2017 年，環保包裝印刷產業園正式開園，占地面積 160 畝，
建築面積 18 萬平方米。今年，力嘉還與橋頭鎮人民政府、東
莞職業技術學院三方共同建設了國內首個包裝產業學院，旨
在為行業輸送高素質的技能型人才。此外，力嘉將產業園打
造成工業旅遊專案，建立了包裝印刷博物館、力嘉企業館、
3D文化藝術長廊、蘋果樹創客空間、嘉觀湖等設施，獲得了
“廣東省工業旅遊精品線路”稱號。

隨著力嘉轉型升級步伐的加快，今年 7月，總建築面積 7萬
平方米的力嘉環保包裝印刷產業園二期開建，未來將結合產
業園一期，建設成為粵港澳大灣區印刷包裝產園區示範基地。
與此同時，集團還決定在深圳建設 12 萬平方米的印刷包裝示
範基地，力爭打造成集環保包裝研發、設計、展覽展示、創
業孵化及人才培養於一體的具有全國性示範作用的環保包裝
產業高地，助推我國印刷包裝產業實現轉型升級。

榮譽牆 創客空間
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五十餘年，篳路藍縷，苦中作樂。馬偉武博士感慨：
“這麼多年促成力嘉成功的主要因素是‘力嘉精
神’。創業初期，我提出‘力不到不為財，還要
精神可嘉’的口號，後來經過多年的實踐和發展，
這句口號上升為力嘉的精神。這種精神一直是力
嘉發展的激勵和支撐，無論是順境時期，還是逆
境時期，都是力嘉人奮鬥和工作的精神導向，正
是這種精神的支持，才使力嘉集團取得今天的成
就。”

這句口号蘊含著兩層含義，物質層面的“努力、
勤奮、付出”，精神層面的“積極、樂觀、向上”，
是財富創造的物質條件和精神保證。而這樣的力
嘉精神，支撐著力嘉輝煌五十載，並為力嘉打造
百年企業永續動力。

力嘉精神永駐
打造百年企業

生產車間 生產車間

檢測室
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51 YEARS OF 
DEDICATION MADE 
GLORIOUS ACHIEVEMENTS
Interview with 
Dr. Ma Wai-mo, Chairman of Luk Ka International

In the packaging and printing industry, "Luk Ka International" is well known. Founded in 1970, this Hong Kong-
owned company which started and grew in Hong Kong and took off in Mainland China has developed into an 
industry leader after more than half a century. Along the way, Luk Ka has experienced the hardships of the start-
up period, the difficulties of relocation due to high operating costs in Hong Kong, the challenges of the 2008 
financial crisis, and the pains of restructuring and upgrading; it has also seized the opportunities presented by 
the economic boom of Hong Kong and the great development of China since the reform and opening up of the 
country, and has followed the national industrial policy to achieve one transformation after another and grow 
resolutely. So, let’s look onto the story about this packaging and printing flagship.

Introduction of the Cover Celebrity

Dr. Ma Wai-mo, Chairman of Luk Ka International, holds many 
social positions, including: Vice Chairman of the Senate of the 
China Packaging Federation, Executive Chairman of the China 
Paper Tycoon Federation, Supervisor of the Shenzhen Municipal 
Committee of the Chinese People's Polit ical Consultative 
Conference, Executive Chairman of the Outstanding Chinese 
Culture Promotion Association, Honorary Chairman of the Hong 
Kong Federation of Innovative Technology and Manufacturing 
Industries, Honorary Chairman of the Guangdong Overseas Chinese 
Investment Enterprises Association, Honorary Chairman of the 
Shantou Chaoyang District CPPCC, Founding Chairman of the 
Hong Kong Cross-Border Vehicle Owners Association, and 13th, 
14th, 16th and 17th President of the Hong Kong Watton Paper 
Manufacturers Association. 

Awards history: 2005 "World Outstanding Chinese Award"; 
Honorary Doctorate Degree from Armstrong University, USA; 2011 
"Shenzhen Honorary Citizen"; 2013 "The 12th Bi Sheng Printing 
Technology Award"; 2014 "Global Outstanding Chinese Award"; 
2015 "The First Shenzhen Top Ten Entrepreneur Award"; 2016 
"Henggang Most Beautiful Entrepreneur Award"; He was awarded 
the "Hong Kong Outstanding People Award" in 2017; "Hong Kong 
Outstanding Entrepreneur Award for Innovation and Technology" 
and "Shenzhen Packaging Industry Merit Award" in 2019; "The 
31st Hong Kong Print Awards - Outstanding Achievement Award" 
and "The First China Packaging Hall of Fame" by China Packaging 
Federation in 2020.

Luk Ka International is one of the few packaging printing 
enterprises in Asia with complete production processes and 
strong manufacturing capabilities. The group has an automated 
production base of 100,000 square metres and more than 200 sets 
of international brand equipment, employing nearly 1,500 staff. It 
mainly researches and produces corrugated cardboard, high-quality 
cartons and colour boxes, and digital printing creative products. The 
annual production and processing of various types of cartons and 

colour boxes reaches over 200 million pieces, and has successfully 
served tens of thousands of domestic and foreign enterprises in 
home appliances, digital, logistics and transportation, food, fresh 
agricultural products, toys and daily necessities. Luk Ka has been 
awarded the Certificate of Merit for Productivity in the Hong Kong 
Industry Awards, the National Key Enterprise for Cultural Exports, 
and the Dongguan Synergistic Multiplier Enterprise, and has been 
listed as one of the top 100 packaging enterprises in China for many 
years.

Over the years, Dr. Ma Wai-mo has been dedicated to public welfare 
and practising the noble qualities of an entrepreneur. At present, 
Luk Ka has donated nearly RMB100 million to various projects in 
the areas of disaster relief, education, healthcare, infrastructure and 
fire fighting. In addition, Dr. Ma Wai-mo donated RMB 60 million 
to his hometown, Chaoyang District, Shantou, to build the Luk Ka 
Secondary School. Mr. Ma Wai-mo and his team have been awarded 
the "Passion for Public Welfare Award", the "Shenzhen Guangcai 
Project Contribution Award", the "Southern Chinese Philanthropist 
Award" in 2012, and the "Important Contribution Award for 
Earthquake Relief", among other honours.
Half a century of hard work to create the packaging and printing 
flagship

In 1970, Dr. Ma Wai-mo set up the Luk Ka Paper Company with 
merely HK$9,000 in a cockloft of a few dozen square metres in 
Kwun Tong, Hong Kong. By the end of the 1970s, Luk Ka was able 
to ride on the economic take-off of Hong Kong and expand its 
business scope and scale. At the same time, with the addition of Dr. 
Ma's brothers, Ma Yu-hung and Ma Yu-liu, the company was on 
the road to success. By the early 1980s, the company had grown 
to a large packaging enterprise with thousands of workers and 
thousands of square metres of factory space.

INNOVATIVE TECHNOLOGIES 
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"With the development of the local economy and the rising cost of 
land and labour in Hong Kong, Luk Ka encountered a bottleneck in 
its development for the first time. At the end of 1985, after a site 
visit to the Mainland, I decided to relocate my business northwards.” 
Dr. Ma Wai-mo recalls. In 1986, Luk Ka rented a 600-square-metre 
factory building in Henggang, Shenzhen and started production, 
and in the 1990s, after years of "building up" in the Mainland, Luk 
Ka entered a period of rapid growth. By the end of the 1990s, Luk 
Ka had opened its doors to the global market, with customers in 
countries and regions such as Europe, America, Japan, Korea and 
Southeast Asia, reaching an annual turnover of HK$600 million.

As we enter 21st century, Dr. Ma Wai-mo was forward-looking 
in his search for new economic growth, and in 2003, he joined 
hands with five other groups, namely Jialingna, Minsheng Group, 
Hong Kong Construction Industry and King Fai International, to 
invest in the largest industrial raw materials city in China, and 
became one of the five major shareholders of South China City. 
This raw material city in South China has five items: leather goods, 
electronics, printing and paper packaging, hardware, chemicals and 
plastics, and textile and apparel. With the desire to contribute to the 
printing industry, Ma Waimo introduced enterprises such as Haidian 
Group, Heidelberg, Mitsubishi Heavy Industries Printing Machinery, 
Dainippon Screen and Bost, which became the direct sales base 
for paper printing machinery and consumables manufacturers, as 
well as the procurement platform for printing and paper packaging 
enterprises. Later on, Luk Ka also invested in South China City with 
several shareholders in Nanchang, Nanning, Xi'an, Zhengzhou and 
Heyuan, and established Qingdao Jialong Paper Packaging Company 
and Luk Ka (Zhuzhou) Printing Research Industry Co.

Since 2008, the international financial crisis and the shift of 
industry gradients have brought about double pressure, and many 
Shenzhen-based enterprises of "Three Import and Compensation 
Trade" have been facing operational difficulties. The situation of 
high land cost, difficulty in recruiting workers and high labour 
cost has been repeated in Shenzhen and Luk Ka has encountered 
an unprecedented challenge. Dr. Ma recalls, "For the long-term 
development of Luk Ka, we were determined to take the initiative 
and gradually extend the OEM business to R&D and design at the 
front end, product marketing, supply chain management, business 
incubation, education and cultural tourism at the back end, and 
explore the business model of the packaging industry park to form 
a diversified business structure with traditional packaging businesses 
such as colour printing and corrugated cardboard boxes.

After discussions with the Board of Directors and a few experts, 
Luk Ka decided to transform its production base in Shenzhen into 
a printing and cultural industry by investing in the "Luk Ka Creative 
Cultural Industry Park". In 2011, Luk Ka Shenzhen Creative Cultural 
Industry Park was opened and has been the venue of the Shenzhen 
"Cultural Expo" for several years. 

After experiencing the pains of transformation, Dr. Ma Wai-mo 
became more aware that there was no way out for the traditional 
packaging industry if it did not keep up with the times. 2013, Luk 
Ka began to build an environmental protection packaging and 
printing industrial park in Dongguan, re-integrating the Group's 
production, design and research and development. At the same 
time, the supply chain was integrated, the automatic production 
line was renewed, the Apple Tree Creative Space and the 3D science 
and innovation experiment base in the Greater Bay Area were 
established, more than 30 well-known enterprises from upstream 
and downstream of the industry were brought into the park, and 
the Dongguan Innovation and Entrepreneurship Incubation Base 
was built, forming a cluster for the printing and packaging industry.

In 2017, the Eco-Packaging and Printing Industrial Park was 
officially opened, with an area of 160 mu and a construction area 
of 180,000 square feet. This year, Luk Ka also worked with the 
People's Government of Qiaotou Town and Dongguan Vocational 
and Technical College to establish the first packaging industry 
college in China, aiming to provide high-quality skilled talents for 
the industry. In addition, Luk Ka has developed the Industrial Park 
into an industrial tourism project, establishing facilities such as the 
Packaging and Printing Museum, the Luk Ka Enterprise Hall, the 
3D Culture and Art Gallery, the Apple Tree Creative Space and the 
Jia Guan Lake, which has been awarded the title of "Guangdong 
Province Industrial Tourism Excellence Route".

With the accelerated pace of transformation and upgrading, in 
July this year, the construction of the second phase of Luk Ka 
Environmental Protection Packaging and Printing Industrial Park 
with a total construction area of 70,000 square metres commenced, 
which will be combined with the first phase of the Industrial Park 
to become a demonstration base for the printing and packaging 
industry park in Guangdong, Hong Kong and Macau. At the same 
time, the Group has also decided to build a 120,000-square-metre 
printing and packaging demonstration base in Shenzhen with a 
view to building a national centre of excellence in research and 
development, design, exhibition and display, entrepreneurship 
incubation and talent training for environmental protection 
packaging. It will be a highland for the environmental packaging 
industry with a nationwide demonstration role, which will help 
China's printing and packaging industry achieve transformation and 
upgrading.

Luk Ka's spirit lives on, 
building a century-old enterprise

For more than 50 years, Luk Ka has been working hard to achieve 
success. Dr. Ma Wai-mo lamented, "The main factor that has 
contributed to Luk Ka's success over the years is the 'Luk Ka Spirit'. 
In the early days of our business, I put forward the slogan of 'not for 
the sake of money, but for the sake of the spirit', which has since 
been transformed into the spirit of Luk Ka through years of practice 
and development. This spirit has always been the inspiration and 
support for the development of Luk Ka. Whether in good times or 
bad, it is the spirit that guides the people of Luk Ka in their struggle 
and work, and it is the spiritual support that has made the Luk Ka 
Group what it is today."
The phrase  has two meanings: "hard work, diligence and 
dedication" on the material level, and "positivity, optimism and 
motivation" on the spiritual level. It is the physical condition and 
spiritual guarantee of wealth creation. The spirit of Luk Ka has 
supported the company for 50 years and has provided the impetus 
for Luk Ka to build a century-long enterprise.
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暢
談
後
疫
情
時
代

知識型經濟時代講「創新」，不單指科技的發明，也關乎於順逆世道中，
抓緊可一不可再的機遇，以前瞻視野、大膽創意、開闊胸襟，

創造及轉化不同資源，尋求可持續發展的商機。

主席 汪恩光博士

康加實業集團

的

企

業

新

思

維

香港原創廚具品牌康加實業（Konstar）集團主席汪恩光博士，
是深富人文底蘊的創新者。汪博士被譽為「工業藝術家」，現
在已獲得全球各國的發明專利、實用專利及設計專利超過六百
多項，將港式廚具品牌推向世界；他又熱愛藝術，擁有「捍衛
知識產權鬥士」雅號；同時亦多元發展才華，身兼世紀龍集團、

多立實業有限公司、多立廚具有限公司主席兼設計總監。豐富
的人生閱歷與智慧，使汪博士及康加無懼世紀疫情，得以轉危
為機，善用知識連結業界，在中國及大灣區闖出一片天，證明
巨大的成功來自無盡的創意與韌性。

F I T M I 企 業 專 訪
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假如你是廚藝愛好者，步入康加實業的會議室，定必欣喜雀躍，皆因汪博士珍重
品牌的發明，故用心以「策展」思維，將會議室化作「藝術陳列室」，細緻地將
康加幾十年來，既不用電又集多功能的優質廚具產品，譬如「星級洗滌脫水器」、
「蘋果削皮器」及「轉筒刨切機」等，以及眾多國際榮譽，包括創新科技成就大獎、
中國發明專利五項、香港品牌發展局頒授的「香港名牌」、德國設計協會頒發「德
國紅點設計」，日內瓦國際發明展共獲金獎四項（包括評審嘉許金獎兩項，金獎
一項，羅馬尼亞金獎一項）等一一羅列，與眾分享碩果累累的成就。

「你要將事情做完美，首要有十足的愛和熱情！」汪博士深受從事機械工程專業、
鍾愛烹飪的父親影響，從小經常主動下廚，研究美食又發揮藝術天賦與創新才能，
致力研發各種新式廚具，並萌發成為產品模型設計師的志業。起步之初，路途
或不順遂，像未如願入讀香港理工大學設計系，但他明白「天才是 1%天分加上
99%努力」，始終不放棄，轉投工業設計公司任首辦師傅，再憑專長轉型工業設
計、升上主管，後來更反獲理工邀請兼任「立體設計」一科的講師，前途漸見光明。

當年汪博士還憑少量資金，勇敢開創康加實業，經多年努力後終躍升為年銷達千
萬件廚具用品的企業領導者，是本地罕有從中小企轉型成功化成OPM（原專利生
產）的典範。「我還早着先機，看到中國市場的可塑性，當別人思前想後，我已
率先從香港跑到東莞及各大內地城市發展。那怕，當年高鐵未開通，往返需時；
許多港商不適應北上，紛紛放棄；人人不安於香港回歸或非典打擊。但我為理想，
一一挺過來，在大陸紮穩根基，也多得香港創新科技及製造業聯合總會支持，建
立不錯的商務關係和品牌形象。」

熱情迸發幹勁

多得昔日連場奮鬥，練就汪博士強大魄
力，不畏考驗。最經典的可數集團「守
護原創與專利」的事跡。「每項發明和
產品都傾注我畢生心力，也視如兒女般
疼愛與保護。我絕不允許任何人以任何
形式作侵害。」面對大陸山寨產品與盜
版猖獗，汪博士拼盡勁以法律行動制止，
「我跟律師不惜對侵權者申請禁制令，
嚴格監視侵權商人的行動，阻止他們毀
滅證據及逃跑，出盡法寶追討賠償為止。
我在行內有『捍衛知識產權鬥士』鮮明
形象，既使侵權者退避，更重要可保障
我的客戶和用家安心享受正牌和高質產
品。」

汪博士表示付出不只滿足個人創意欲，
也為推廣華人飲食文化，滋養大眾生活。
「飲食是華人最重視的環節。尤其疫情
後，大家少出門用膳，多在家自行煮食
及分享美點，讓我想起從前跟父母兄弟
快樂用餐的美好回憶。我希望研發更多
以環保、便利又安全使用為前題的產品，
鼓勵人珍惜食物、欣賞廚藝，體會生活
的幸福與溫暖，這是康加最大宗旨。」

守護創意與文化
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NEW THINKING OF 
ENTERPRISES IN THE 
POST-EPIDEMIC ERA
Interview: Dr. York Wong, 
Chairman of Konstar industrial group

The word "Innovation" in knowledge-based economy is not only about the invention of science and technology, 
but also about seizing the once-in-a-lifetime opportunities in good times and bad, creating and transforming 
different resources with forward-looking vision, bold creativity and broad-mindedness, and seeking business 
opportunities for sustainable development.

Dr. York Wong, chairman of Konstar group, an original kitchenware 
brand in Hong Kong, is an innovator with a rich cultural heritage. Dr. 
Wong is known as an "industrial artist" and has now been awarded 
over 600 patents for inventions, utility patents and design patents 
in various countries around the world, bringing the Hong Kong-style 
kitchenware brand to the world; He also loves art and has the nickname 
of "The fighter in defending intellectual property rights."; At the same 
time, he is also the chairman and design director of century dragon 
group, Duoli Industrial Co., Ltd. and Duoli kitchenware Co., Ltd. With 
his rich life experience and wisdom, Dr.Wong and Konstar were able to 
turn crisis into opportunity without fear of the epidemic, make good use 
of knowledge to connect the industry and make his own way in China 
and Greater Bay Area, proving that great success comes from endless 
creativity and resilience. 

Enthusiasm sparks motivation

If you are a culinary enthusiast , you will be delighted when you 
enter the conference room of konstar industry. It is because Dr.Wong 
cherishes the invention of the brand and has turned the room into an 
"art showroom" with the thinking of "exhibition planning", the room 
meticulously integrates Konstar's high-quality kitchenware products that 
do not use electricity and have multiple functions for decades, such as 
"Star Salad Master" "Apple Peeler" and" Swift Drum Grater", as well 
as many international honors, including the Innovative Technological 
Achievement Award, Five Chinese invention patents, the "Hong Kong 
Famous Brand" awarded by the Hong Kong Brand Development Council 
and the "German RedDot design" awarded by the German Design 
Association, and won four gold awards (including two evaluation awards 
and one gold award, Romanian gold medal )in the Geneva International 
invention exhibition. Dr.Wong shared the fruitful achievements with the 
public through the"art showroom" .
"To do things perfectly, you must have full love and passion! "Dr.Wong 
was deeply influenced by his father who was specialized in mechanical 
engineering and loves cooking. He always took the initiative to cook 
when he was young, studying food and using his artistic talent and 
innovation to develop new kitchenware and want to be a product 
model designer in the future. Although he did not go well at first,he 
understood that "genius is 1% talent and 99% hard work" and never 
gave up. He joined an industrial design company as a first master, then 
went to an industrial design company with his expertise and became 
a supervisor. Later, he was invited by the Polytechnic University to 
concurrently serve as a lecturer in the subject of "three-dimensional 
design" and his future was looking brighter. 

In those days, with a small amount of capital, Dr. Wang bravely 
started Konstar Industrial, and after years of hard work, he eventually 
became the leader of a company with an annual sales of tens 
million of kitchenware products, a rare local example of a successful 
transformation from a small and medium-sized enterprise to an OPM 
(Original Proprietary Manufacturing). "Even if the expressway was 
not opened at that time, it took time to go back and forth. I saw the 
possibility of the Chinese market and was the first to move from Hong 
Kong to Dongguan and other major Mainland cities when others were 
thinking ahead. Many Hong Kong businessmen did not adapt to going 
north and gave up. Everyone was uneasy about the return of Hong 
Kong or the impact of SARS,but I survived for the sake of my ideal, and 
established a solid foundation in the mainland, with the support of the 
Hong Kong Federation of Innovative Technology and Manufacturing 
Industries, and built a good business relationship and brand image."

Guarding creativity and culture

Thanks to the struggles of the past, Dr. Wong has been able to develop 
a strong spirit that is not afraid of difficulty. The most classic case is the 
group's "protection of originality and patent." " I have devoted all my 
life to every invention and product, and I love and protect them as if they 
were my children. I will never allow anyone to infringe it in any way. " 
In the face of the rampant counterfeiting and piracy in mainland China, 
Dr.Wong tried his best to fight it with legal action. "My lawyers and I 
did not hesitate to apply for an injunction against the infringers, strictly 
monitor the actions of the infringers, prevent them from destroying 
evidence and escaping, pursue compensation by all means. I have a clear 
image of "The fighter of intellectual property rights" in the industry, 
which can keep infringers at bay , and more importantly, it can ensure 
that my customers and users can enjoy authentic and high-quality 
products. "
Dr. Wong said that his efforts not only to satisfy his personal creative 
desire, but also to promote Chinese food culture and nourish public 
life. " Food is the most important aspect for Chinese people. Especially 
after the epidemic, people cook more at home and share delicious food, 
which reminds me of the good memories of having a happy meal with 
my parents and brothers. I hope to develop more products that are 
environmentally friendly, convenient and safe to use, and encourage 
people to cherish food, enjoy cooking, and experience the happiness 
and warmth of life,which is the biggest goal of konstar. "

F I T M I Enterprise Exclusive lnterview
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富士高實業控股有限公司成立於 1982 年，主要從事電聲產品及
零部件的 ODM、JDM 以及 OEM，於2000年在香港聯交所上市。
作為在商場上縱橫三十餘年的老牌企業，如何在時代的洪流中傲
視群雄是一個值得探究的問題。富士高實業控股有限公司執行董
事及首席營運總監楊少聰先生作為新生代企業家，天生對前沿科
技有著敏銳的直覺，善於發現產業變革的未來，善於運用互聯網
和人工智慧等新興科技，正在成為中國經濟變革的主力。

執行董事及首席營運總監 楊少聰先生

富士高實業控股有限公司

與

時

代

同

行

F I T M I 企 業 專 訪
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富士高在東莞和廣西各設立了生產基地，兩大基地各司其職。其中，東莞基地下
設三個分工明確的工廠。公司擁有一體化生產線，掌握喇叭研製、電子裝配、塑
膠成型、噴油移印、插線組裝、塑膠包裝盒與耳機相關皮具生產、精密五金零件
製造等生產技術及工藝。此外，富士高引進國際先進加工設備，建立模具製造車
間，注塑模具月產能 10-20 套。目前，公司擁有 54 條耳機裝配線及 8條喇叭生
產線，耳機月產能可達 100 萬隻，喇叭月產能可達 250 萬隻。

在產品更新換代速度極快的快消費時代，楊少聰先生卻堅持秉承“慢工出細活”
的理念。與市面上其他的代工廠相比，富士高在生產方面可謂精益求精，這一點
與國際品牌的需求不謀而合。因此，富士高的電聲產品近 100%外銷，與世界知
名品牌等保持著良好的合作關係，為多個品牌生產品質極佳的高端耳機。

市場變化莫測，大變局下如何謀劃“新篇章”，如何牢牢把握現有客戶群並有所
拓展，楊少聰先生也有著一定的考量。富士高主要面向的客戶群分為消費者耳機
品牌和辦公室耳機品牌。楊少聰先生介紹，未來幾年辦公室耳機將會成為富士高
的銷售重心之一。為何將銷售市場眼光放至辦公室耳機？是因為辦公室耳機對於
產品參數和測試要求極高，需求穩定且價格較高，相關商品的產品生命週期為5-8
年，這與專業生產精細耳機並主張“慢工出細活”的富士高異曲同工。

專業專注

富士高在香港擁有獨立實驗室，在東莞
設立研發中心、測試中心。公司在電聲
產品及零部件生產方面擁有多項專利，
其中主要有三方面，包含結構、天線和
聲學方面。富士高主要生產藍牙耳機，
強於天線設計，公司有三名博士皆為相
關專業的人才，擁有豐富的天線設計和
開發經驗。

公司配備了專門用於測量和分析語音及
音訊品質的系統——ACQUA SYSTEM
以及獨有的風雜訊試驗室，也有採用天
線模擬軟件和室內射頻測試室，一定程
度上提升了測試精度以及效率，多項的
技術性投資也成為其在行業中獨樹一幟
的原因。

對技術專利如此重視的富士高，在提升
企業管理和生產效率也是不遺餘力，引
入各種高科技的管理系統。據瞭解，富
士高重金引入多個國際領先的管理系統，
用於企業管理與生產效率的提升，綜合
一體化管理系統包括了檔案管理系統、
資料分析系統、生產製造追蹤及管理系
統、供應訂單管理系統等，依託於快捷、
安全的管理系統，企業能夠高效地管理
好企業運作及訂單排產，使得資料實現
連通，為業務單位提供更高的生產力，
進而減少人工耗費。

科技引路

有志者往往謀定而後動，對於富士高未來
的發展，楊少聰先生表現出十足的信心，
始終以積極、向上、向善的觀點看待市
場變化。無論是電聲產品的市場前景，
還是自身的設備技術、人才資源和研發
實力，富士高都具備著一往無前的能力。

憧憬未來
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KEEP PACE WITH THE TIMES, 
BETTER QUALITY FOR 
A BETTER FUTURE
Interview with Mr. Yeung Siu-chung, 
Executive Director and Chief Operating Officer of Fujikon

Established in 1982, Fujikon Industrial Holdings Ltd. is mainly engaged in ODM, JDM and OEM of electro-acoustic 
products and components, and was listed on the Hong Kong Stock Exchange in 2000. As an established company 
with more than 30 years of experience in the market, it is a question worth exploring how to stand out in the 
current of the times. As an entrepreneur of the new generation, Mr. Yeung Siu-chung, Executive Director and 
Chief Operating Officer of Fujikon Industrial Holdings Ltd., has a natural instinct for cutting-edge technology and 
is adept at spotting the future of industry change, making use of emerging technologies such as the Internet and 
artificial intelligence, and is becoming the main force behind China's economic transformation.

Professionalism and Dedication

Fujikon has set up production bases in Dongguan and Guangxi, 
with each base having its own functions. The Dongguan base has 
three factories with distinctive division of labour. It has an integrated 
production line and has mastered the production technologies 
and processes of speaker development, electronic assembly, plastic 
moulding, painting and pad printing, wire insertion assembly, plastic 
packaging and headphone related leather goods production, and 
hardware parts manufacturing. In addition, Fujikon has introduced 
advanced international processing equipment and established a mould 
manufacturing workshop with a monthly production capacity of 10-20 
sets of injection moulds. At present, the company has 54 headphone 
assembly lines and 8 speaker production lines, with a monthly 
production capacity of 1 million headphones and 2.5 million speakers.

In an era of fast-moving consumer products, Mr. Yeung insists on 
adhering to the concept of "Slow work yields fine products." Compared 
to other OEMs in the market, Fujikon is committed to excellence in 
production, which is in line with the needs of international brands. As 
a result, nearly 100% of Fujikon's acoustic products are exported, and 
they have maintained good relationships with world-renowned brands, 
producing high-end headphones with high quality for them.

With the unpredictable changes in the market, Mr. Yeung also has 
certain considerations on how to plan a "new chapter" under the big 
changes and how to firmly grasp the existing customer base and expand 
it. Fujikon's main customer base is divided into consumer headphone 
brands and office headphone brands. Mr. Yeung introduced that in the 
coming years, office headphones will be one of the main focuses of 
Fujikon's sales. It is because office headphones have high requirements 
for product parameters and testing. With stable demand and high prices, 
the product life is 5-8 years, which align to what Fujikon is advocating: 
"Slow work yields fine products."

Technology Leads the Way

Fujikon has an independent laboratory in Hong Kong and an R&D 
centre and testing centre in Dongguan. The company has a number 
of patents in the production of electro-acoustic products and 
components, including three main areas, namely structure, antenna and 

acoustics. Fujikon mainly produces Bluetooth headsets, with a strong 
focus on antenna design. The company has three PhDs, all of whom 
are professionals with extensive experience in antenna design and 
development.

Fujikon is equipped with the ACQUA SYSTEM, a system specifically 
designed to measure and analyse voice and audio quality, as well as 
a unique wind noise test chamber, antenna simulation software and 
an indoor RF test chamber, which have improved the accuracy and 
efficiency of the tests. This is the reason why Fujikon is unique in the 
industry.

With such a strong focus on technology patents, Fujikon has also spared 
no effort in improving corporate management and production efficiency 
by introducing various high-tech management systems. The integrated 
management system includes file management system, data analysis 
system, production tracking and management system, supply order 
management system, etc. With the fast and secure management system, 
they can efficiently manage the business operation and order scheduling, 
and make the data connected, thus providing higher productivity and 
reducing labour cost. 

Looking forward to the future

Mr. Yeung Siu-chung has shown full confidence in the future 
development of Fujikon, always looking at the market changes with a 
positive, upward and optimistic view. Regardless of market prospect of 
electro-acoustic products or their own equipment technology, human 
resources and R&D strength, Fujikon has the ability to go forward.

F I T M I Enterprise Exclusive lnterview



The Strategy of 14th Five-Year Plan and Hong Kong 
Opportunities, Online Sharing Session, Highlights of the event

十四五規劃的戰略與香港機遇 
網上分享會 活動花絮

The Chief Executive of the Hong Kong Special 
Administrative Region, Mrs. Carrie Lam Cheng Yuet-ngor, 

visited the FITMI council unit

香港特別行政區行政長官林鄭月娥
走訪 FITMI 理事單位

2021 年 7月 29日，香港特別行政區行政
長官林鄭月娥、香港創新及科技局局長薛
永恆到訪香港創新科技及製造業聯合總會 
(FITMI) 理事成員 - 香港關鍵性零部件製
造業協會理事長及三和科技有限公司創辦
人、主席兼首席科技總監嚴惠霖，就推動
香港再工業化發展，進一步瞭解及如何支
援先進製造業展開交流！

On July 29, 2021, Mrs. Carrie Lam Cheng Yuet-ngor, Chief Executive of the 
HKSAR, and Mr. Alfred Sit Wing-hang, Secretary for Innovation and Technology 
of HKSAR, visited (Hong Kong Federation of Innovative Technologies and 
Manufacturing Industries) FITMI leading governing unit. Mr. Yan Huilin, Chairman 
of Hong Kong Critical Components Manufacturing Association and the founder, 
chairman and chief technology officer of Sanhe Technology Co., LTD., has a further 
understanding of promoting the development of Hong Kong's re-industrialization 
and exchange viewpoints on how to support advanced manufacturing industries!

2021 年 3 月 30 日下午 3時，由全國港澳研究會、香港再出發
大聯盟、“一國兩制”研究中心主辦，華潤集團協辦的“十四五”
規劃與香港機遇研討會，通過直播視頻分享，FITMI 總會領導出
席本次活動。

資料來源：「香港再出發」大聯盟秘書處

At 3 p.m. on March 30, 2021, the "14th Five-Year Plan" and 
Hong Kong Opportunity Seminar hosted by the National Hong 
Kong and Macau Research Association, Hong Kong Coalition, 
and "One Country, Two Systems" Research Center and co-
organized by China Resources Corporation was shared through 
live video. Leaders of FITMI attended this event.
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後
疫
情
時
代
﹂

經營企業最難是甚麼？ 除了「創業」階段，需要揮灑創意、
開發商機，打穩業務基礎；步向「守業」階段，又得開拓可
持續性的營運、經銷及管理之道，繼而擴展市場機遇。尤其
對「家族企業」來說，若要達致技藝、智慧與財富的代代相
傳，既是守業者的首要任務，也是壓力來源。

總經理 陳栢堅先生

傑克金屬製造廠有限公司

的

守

業

之

道

F I T M I 企 業 專 訪
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後疫情及新常態時代，國際的政商環境變化大，全球企業均在思考怎樣利用眼前
契機，開創更多嶄新的商業模式。

身處新遷入的辦公室中，Eric 憶述往事，百般滋味：2002 年他剛完成學業、加入
傑克，先從子公司傑克銀器製品廠有限公司起步，邊做邊學地參與母公司其他工
作，像拜會客戶、銀器銷售等，累積經驗；及後，他又主動於公餘進修電鍍課程，
積極為傑克拓展貼牌業務（OEM）；2006 年，當他初嘗為公司轉型，也曾遇挫
折，幸有父親陳宇傑與團隊信任下，他未有氣餒，再接再厲跟高檔品牌合作相應
新技術，終將傑克成功轉型為國際信譽良好的鋅合金供應商；2009 年，他從父親
手上正式接手，全權營運由1968年創立至今的傑克業務，「一路走來，考驗不斷，
感觸良多。」Eric 說。

Eric 卻感恩嘗過艱辛日子，「我從中體會何謂『做廠的精神』——原來我們這類
技術研發的行業，跟奧運運動員的處境相似，大家同樣要堅強地自我鍛鍊，也講
求以精準的技術與知識，靈活心胸及強勁鬥志，去承受連串難關與挫敗的衝擊，
從而收獲圓滿的成果。」他還笑說，全靠早年磨練，即使近年傑克曾受疫情影響，
「例如業績曾錄得超過50%跌幅，訂單量低了20-30%的情況，我們也無懼打擊，
反而想認真求變、求新。」

「任何企業都必須緊隨時代步伐轉型與進化。」傑克金屬製品廠有限公司（下稱
「傑克」）繼承人、曾獲「新一代企業精英」獎項的陳栢堅（Eric）說，「可幸，
我對金屬創製與營商，跟客戶溝通及培訓員工，還有時尚文化等領域，向來抱持
充沛的好奇心，喜歡寓工作於學習，願意主動汲取各類知識，建立人脈。那怕守
業不易，也能從中獲取樂趣及滿足感，視『傳承』為創業的另一種表現形式，對
挑戰甘之如飴。」

做廠如奧運般追求極致

如運動員於賽場上隨機應變，Eric 也勇
敢「打起逆境波」朝考驗前進。「疫情前，
我們主力為高檔時裝品牌製作手袋配飾，
或提供相關技術服務。惟疫情後，社交
模式改變，少了大型飲宴及聚會，人們
傾向參與戶外或體育活動，我們跟客戶
於是轉而開發適合其他戶外使用，質感與
功能更輕巧及紮實的產品，試圖開發新
商機。另外，客戶即使不能親往深圳工廠
看研發產品，我們亦無法前往歐洲洽商，
觀摩時尚活動，但大家仍然天天透過網
絡程式與平台，保持緊密和即時的聯繫。
部份客戶還靈巧地重調資源，不只依靠
實體店、旗鑑店營銷，也採用世界通行
的電商平台推廣產品，增加了發佈與銷
售渠道，也帶動了傑克產品的流佈。」

疫情期間，傑克深圳工廠不少外省工回
鄉後，因各有工作及安頓，致令出現人
材流失等情況，「多得現有員工同心合
力，分擔工作；香港創新科技及製造業
聯合總會又予以支持，同業共享資源、
交流資源，甚至以實際幫助，像轉介生
意或協助工序等。總算度過了某些時艱。
而我也嘗試推出更好的員工福利和工作
培訓，希望可以吸引新血也回饋員工。」
打從入行第一天，Eric 已強調「以人為
本 」，希望用最真誠的態度，跟客戶、
同業及員工共學與成長。「患難見人心，
這兩年多得眾人同行，印證了『待人至
誠』是經營企業最重要一環。疫情尚未
完結，未來挑戰將更多，但願傑克與同
業繼續互相扶持，凝聚力量去尋找可能
性。相信人類是厲害又聰明的，只要自
己保持信心，也多關心別人，總可以同
步克服難關。」

至誠的溝通是最大的力量
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ERIC CHAN, THE SUCCESSOR OF 
KIT HART METAL, DISCUSSES THE WAY
TO MAINTAIN BUSINESS 
IN THE "POST-EPIDEMIC ERA”
Interview with Eric Chan, General Manager of 
Kit Hart Metal Manufacturing Ltd.

What is the most difficult part of running a business? In the 'start-up' stage, one needs to be creative, develop 
business opportunities and lay the foundations of the business. In the 'maintenance' stage, one needs to develop 
sustainable operations, distribution and management, and then expand market opportunities. For family 
businesses in particular, it is both a priority and a source of pressure to pass on skills, wisdom and wealth from 
generation to generation.

"Any business has to transform and evolve at the pace of the times." said Eric 
Chan, heir to Kit Hart Metal Manufactory Limited (Kit Hart) and a recipient 
of the Next Generation Business Elite Award. “Fortunately, I have always 
been curious about metal manufacturing and business, communicating with 
customers and training staff, as well as fashion and culture. Even though it's 
not easy to stay in business, I still get pleasure and satisfaction from it. I see 
'legacy' as another form of entrepreneurship and I am happy to take the 
challenge.”

The Olympic-like pursuit of 
excellence in manufacturing

In the post-epidemic and new normal era, the international political and 
business environment is changing dramatically, and companies around the 
world are thinking about how to take advantage of the opportunities before 
them to create more innovative business models. As the leader of Hong 
Kong's metalworking industry, Kit Hart is no exception.

In 2002, when he first joined Kit Hart's after completing his studies, he started 
with a subsidiary company, Kit Hart's Silverware Factory Ltd. and learnt the 
ropes as he went along, taking part in other work for the parent company, 
such as customer appointments, silverware sales, etc. to gain experience. 
Later on, he took the initiative to pursue electroplating courses in his spare 
time and actively developed OEM business for Kit Hart. In 2006, when he first 
tried to transform the company, he encountered setbacks, but with the trust 
of his father, Mr Chan, and his team, he was not discouraged and continued 
to work with high-end brands on new technologies, eventually transforming 
Kit Hart's into an internationally reputable zinc alloy supplier. In 2009, he took 
over from his father to run the Kit Hart's business, which was founded in 
1968. "It's been a long and testing journey.” Eric said.

Eric is grateful for the hard times he has experienced, "I have learnt from this 
what the 'spirit of being a factory' means - it turns out that in a technical 
research and development industry like ours, we are in a similar position to the 
Olympic athletes. We all need to be strong in self-training, and we also need 
to have the skills and knowledge, flexibility and determination to withstand a 
series of difficulties and setbacks in order to achieve a successful outcome.” 
He added that, “Thanks to the early years, even though Kit Hart's business 
had been affected by the epidemic in recent years, for example, we had a 
more than 50 per cent drop in sales and a 20-30 per cent drop in orders, we 
were not afraid of the impact, but wanted to make serious changes and seek 
new ideas.”

Sincere communication 
is the greatest strength

Like an athlete who are always flexible to any changes on a race course, Eric is 
brave enough to "fight the wave of adversity" in the face of the test. "Before 
the epidemic, our main focus was on making handbags and accessories for 
high-end fashion brands or providing related technical services. But after 
the epidemic, social patterns have changed, with fewer large dinners and 
gatherings, and people tend to participate in outdoor or sports activities. 
In addition, even though our customers are not able to visit our Shenzhen 
factory to see our R&D products and we are not able to travel to Europe for 
meetings or fashion events visits, we are still in close and immediate contact 
with each other through our online programs and platforms. Some of our 
customers have also reallocated their resources flexibly, relying not only on 
physical shops and flagship shops to market their products, but also using 
the world's most popular e-commerce platforms to promote their products, 
increasing distribution and sales channels and driving the spread of Kit Hart's 
products.” said Eric.

During the epidemic, many workers from other provinces returned to 
their hometowns and lost their manpower because they had other work 
arrangement or wanted to settle down. “Thanks to the concerted efforts 
of existing staff, we were able to share the workload. And with the support 
of the Hong Kong Federation of Innovative Technology and Manufacturing 
Industries (FITMI), the industry has been able to share and exchange resources, 
and they even offered practical help in the form of business referrals or 
assistance with work processes.  Thanks to these, the tough time has been 
overcome. And I've tried to introduce better staff benefits and job training, 
in the hope of attracting new blood and giving back to the staff.” From day 
one, Eric has emphasized "people-oriented", hoping to learn and grow with 
customers, peers and employees with the utmost sincerity. "Adversity sees 
people's hearts. In the past two years, we have had a lot of people with us, 
which proves that 'treating people with integrity' is the most important part of 
running a business. The epidemic is not over yet and there will be many more 
challenges ahead, but we hope that Kit Hart and our colleagues will continue 
to support each other and work together to find possibilities. I believe that 
human beings are strong and smart, and that if we keep our faith and care 
about others, we can always overcome the challenges together.” said Eric.

F I T M I Enterprise Exclusive lnterview
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Highlights of FITMI Leaders' Visit to Companies

FITMI 總會領導參訪企業活動花絮

2021 年 5月 10 日參訪廣州越秀集團、廣州國家日用電器質量監督檢驗中心，凱威檢測（國企）中心。
On May 10, 2021, FITMI leaders visited Guangzhou Yuexiu Group, Guangzhou National Center for Quality 

Supervision and Test of Household Electrical Appliance, and Kaiwei Testing (State-owned Enterprise) Center.

2021 年 5 月 10 日上午，香港創新科技及製造業聯合總會主席
李遠發先生、常務副主席呂偉先生、副主席何冠寰先生、理事
吳友生先生等一行參訪了廣州金融大廈 - 越秀集團，得到越秀
集團（越秀地產城市更新集團總裁）周波先生、（灣東事業部
總經理）秦琳女士等團隊的熱情接待。雙方就推動南沙粵港澳
深度合作、加強戰略合作、產業園區融合發展進行了座談交流。

2021 年 5 月 10 日下午，FITMI 領導一行等參訪了廣州國家日
用電器質量監督檢驗中心，凱威檢測（國企）中心，得到該機
構副總經理劉國榮先生、副秘書長熊素顏女士、科技管理部劉
岩博士熱情的接待，雙方將圍繞創新科技為主題、加強資源對
接、優勢互補，共同引領業界加強檢測認證成果、科技成果轉
化、項目合作等方面共同達到共識，將計劃開展深度合作。

On the morning of May 10, 2021, FITMI Chairman Mr. Lee Yuen 
Fat, Executive Vice Chairman Mr. Andy Lui, Executive Vice Chairman 
Mr. He Guanhuan and Director Mr. Wu Yousheng and other leaders 
visited Guangzhou Financial Tower-Yuexiu Group and received warm 
reception from Mr. Zhou Bo, President of Yuexiu Real Estate Urban 
Renewal Group, Ms. Qin Lin, General Manager of Wandong Business 
Department, and their teammates. The two parties discussed and 
exchanged views on promoting in-depth cooperation between 
Nansha, Guangdong, Hong Kong and Macao, enhancing strategic 
cooperation and integrating development of industrial parks.

On the afternoon of May 10, 2021, FITMI leaders visited the 
Guangzhou National Center for Quality Supervision and Test 
of Household Electrical Appliance, Kaiwei Testing (State-owned 
Enterprise) Center, and received warm welcome by Mr. Liu Guorong, 
the agency’s deputy general manager�Ms. Xiong Suyan, deputy 
secretary general and Dr. Liu Yan from the Science and Technology 
Management Department. The two parties focused on the theme 
of innovation and technology, strengthening resource matching, 
complementing each other, and jointly leading the industry reach a 
consensus on promoting testing and certification results, scientific and 
technological achievements transformation, project cooperation and 
other aspects, and planning to develop in-depth cooperation.
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行業顧問
Industry Advisors

區宇凡先生
Mr. Gabriel Y.F. Au

黃路乾先生
Mr. Wong Lo Kin

莊龍三先生                                  
Mr. Sam L.S. Chong                    

梁煥操先生
Mr. Leung Wun Cho  

義務法律顧問
Honorary Legal Advisors

江炳滔律師 Mr. Benny P.T. Kong

趙鵬律師 Mr. Zhao Peng

義務核數師
Honorary Auditor

陳浩賢先生 Mr. Graham H.Y. Chan

名譽顧問
Honorary Advisors

呂新榮博士
Dr. Lui Sun Wing

曾慶豐博士
Dr. Francics H.F. Tsang

陳其鑣教授
Prof. Chan Kei Biu, MH

李秀恒博士 
Dr. Eddy S.H. Li, GBS, BBS, JP                         

梁百忍先生
Mr. Leung Pak Yan

姜永正博士
Dr. Keung Wing Ching       

江漢波先生
Mr. Vincent H.P. Kong

鄧燾先生 
Mr. Tang To, MH

楊利堅博士                                                         
Dr. Kinny L.K. Yeung    

鍾國斌議員
Hon. Chung Kwok Pan   

盧偉國議員 博士 工程師                               
Ir. Dr. Hon. Lo Wai Kwok, SBS,MH, JP

鍾志平博士                                                  
Dr. Roy C.P. Chung, BBS, JP 

單銘賢先生
Mr. Raymond Shan 

孫啟烈太平紳士
Mr. Cliff Sun, BBS, JP                        

謝智剛教授
 Porf. C. K. Michael Tse

榮譽主席
Honorary Chairpersons

劉志偉先生
Mr. Bernard Lau

郭振華太平紳士
Mr. Jimmy Kwok, BBS, MH, JP

徐炳光博士
Dr. Edward Tsui

行業主席
Industry Chairpersons

黃燕儀女士
Ms. Ivy Y.Y. Wong                  
行業(綫路板)主席

羅少雄先生
Mr. Paul S.H. Law, MH
行業 (汽車進出口) 主席

江炳滔先生
Mr. Benny P.T. Kong
行業(專利事務)主席

楊志雄先生
Mr. Johnny Yeung
行業(電子)主席                

趙俊強先生                                         
Mr. Alan Chiu                                       

行業(塑膠原料)主席 

黎紹深先生
Mr. Lai Siu Sum                            

行業(音響技術)主席

張煒傑博士
Dr. Ben Cheung                           
行業(鞋類)主席

周李婉華女士
Ms. Teresa Y.W. Lee                         
行業(銀行)主席

鄭文聰 教授                                           
Prof. Daniel M Cheng                       
行業(環保)主席

李柏齡先生
Mr. Eddie Lee 

黃麗嫦女士                                 
Ms. Esther Wong

24 INNOVATIVE TECHNOLOGIES 
AND MANUFACTURING INDUSTRIES 



副主席兼秘書長
Vice Chairman cum Secretary General
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蔡子芳先生 (副部長)

鄧燾先生
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伍志權先生 (副部長)

潘偉駿先生

冼慧妍女士

張應坤先生
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孫暉銓先生 Mr. Alan Suen
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蔡子芳先生 Mr. Tsoi Tsz Fong
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莊毅堅先生 Mr. Wilson Chong

謝鴻強先生 Mr. Christopher Tse
陳鑑光博士 Dr. Chan Kam Kwong Charles
林偉生先生 Mr. Lam Wai Sang   

何冠寰先生 Mr. Ho Koon Wan

陳廣生先生 Mr. Sam Chan

理事 Committee Members

周錦威博士 Dr. Chow Kam Wai, MH

雷鴻仁先生 Mr. Lui Hung Yen

張應坤先生 Mr. Chris Cheong

朱江俠先生 Mr. Chu Kong Hop

崔揚安先生 Mr. Paul Tsui

梁景裕先生 Mr. Alex Leung
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